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Abstract

This qualitative research was aimed to study the identities and patterns of
identity promotion for International Business Students, faculty of management sciences,
Yala Rajabhat University. Data collection was performed via focus group discussion of
related parties including experts, graduate users, subject field professors, and current
students — a target group of totally 12 subjects. The focus group discussion format was
specified in 4 steps: 1) brain storming using card sorting technique, 2) voting, 3) opining
about identity promotion in aspect of learning subjects, and 4) opining about identity
promotion in aspect of extra-curricular activities. The outcomes were subsequently
analyzed, synthesized, compared, and rationally described. Results of the research were
summarized that was Identity of International Business students; faculty of management
science, Yala Rajabhat University included the attributes of expert at Halal business,
Arabic commutation. Focused on Malayu local existing, and working network. Patterns of
identity promotion in 2 aspect, 1) The curriculum contain of courses that assists the
above requirements. 2) The activity supporting students through conferences inviting
professional speakers, study visit both national and international, and learning by doing
activity.

Keywords: identities, International Business Students, Yala Rajabhat University
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