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wnziwndugeulundn wu fuslaadnandlavaniwiveusesdinisiiiedesluiuaulavand

WYRULNATLNEUNUIIY ATl Bunulavaniianumhaulatesdusinaazliandd

'
a

5. AwdauasArdediee Tunsieaslisnnigs nisamusudeaisilunisamuias

Y

tinnsnaindadinnudsdlunisasuiiunisdeansas inszdnnsdeansuwimiinilalifuinnagsh

o

wilinsamuiuiaugaydeas

Pndgymnunsdeansniise@niamaniasas LUIAANITADEIINITAAIAYITUINIT

(Integrated Marketing Communication: IMC) Fslasunisensuuazinunlglun1ssiuudodns
11NV

AsHauNaE Ul B9T9E0E15NN15MAIN AD LHLAS 895 9EDAITVANYT LA LALLDNAINLNE

1 [

yapslalvinguidmuneaulandndusivessansegewiaiiies Iaewudfia IMC auaud Al

9 YU

(5978 dufiay ,2540)

1. IMC Wunsidenltindesiiafoarsnisnaanatsyuszian Tudnvazidunissiunds
(Syneray) TngldipsasdlovansUssianiiavhwiniideanssiuiusgrsiiionan fe fuumnadeatuly
msnauedeya ielinguidmngliiudeyasdusoideduiiamadoiu lunisidenldiniesdle
deansnisnann tnnsusunsdeassndudendlefisgaisugadesvesaiosiiodoasnisnaia

UszLaneeg iedenldiniesdiadoasnisnainiiuinzaunaylgluiianiauneanu

2. IMC azfin1snakuagraduszuu nsldnsesiiadearsnisnainlilanuieninuii
sgfedldinsesdofearsnisnainynusenn uaglulanuneanuitdeddniouiu wu Tugiausnves
N15ERANTONLTNS AW kALNISUTLTEAUNUS Na9NNTULNITIENANTTUNITHAIANIIATILAL AL

penisasasunisvielutiesonn Wusu

3. Wvuneves IMC Ae n1sdeaisiivagilangadnune tneydliianginssu 1u
wanN15aL IMC Faduukuiussezenuasdesodeninunaiiosvesnisdeaisiienses uli

Auslnardsuwlamginssuunaulateduaviseuinisvedgsneg

4. Jumsnunulaeldgrulugud (Zero-Based Planning) Ao lifnuainiesie
doansusidunmanunulaesudusiienisfinw Anude Aoy waznginssuduslaainduegisls
waruslaaiinisuslnadesgiels dentuiaieniznisdeans wasia3esdadealsnisnaini

angauiungAnssuLarnsusinadeveengudvang
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5. Junszuaunisiinseinlussezenuazdaiiias dnsnwunuldieesiiedoans
nsnanausavUsziaveg1sailes weliAnuseleydadn insiznislideyaunnguidmangeens

oA ] ~ z:i a ' v
W@Lu@QﬂgﬂaUﬂLUaHUﬁqqu%@ LLazWﬂmﬂijﬂJG{J@QﬂqmL{]'WTQJ']EJVLW

1.4 99Rv89N154 IMC

3

INA9a15A09N15 96N AUTELTUAIAATUNITINLRULAE NS ITIUUS LU UA AT

Y 9

Uaguieulduwifn IMC wsizuwifa IMC 1TW3Snsnldeuuszunaiosniinisyslayannionis

[

Melpgldndnaueiieistinsen Faneazuivtonvensly IMC lansil
1. Tiuszansamwlunisdeans (Efficiency) nsisumaluladine

g liinieasaunsasiusiudeyagnan (Database) AnwMgAnIsuveIgnALayaIunTalu
naudmunevinlanvy nisldmaluladaisivideiglunisnunuldiesefiodoasuuunaunauis
fiszdninmuintu Wewseuiisuiunisdearslaglddelavaniidudeaisuiasu (Mass

communication)

v o

2. fiunuaindt (Low Cost Effective) IMC 1Jun1sdoansuuunaunany

1nelU79LAT DIl FRANTNITRANALALAIUNALNINNITAAIA (AR 51AT WALAITININNUNY) DE4
= ~ = PR a YR oA v a Y A & )
Juszuu dgduvunisdeansiiduiuimadeniu Ae dedeasingldnginssuvesiuslaadunen

ANtaelUN1SERENSWUY IMC F9ANILATUSEENS AN
3. 928a¥19AUANAVagNAI (Build Stronger Customer Loyalty)

Wesnndumludagduianuuandiiudesawaziinisldnisduasunisvienndu audnives

Uslamdsanas nisieansiaglinislavaniiiesedanel Jsldaunsasnmanuinavesiusinala

@22

. = v Yy A A A A v o a Y a a
ﬂﬁ@ﬁ’]i"ﬂﬁﬁ@ﬁisﬁlﬂiaﬂﬂ@a@aqiﬂqiﬁﬁ"lﬂﬁaqEJU?%Lﬂ‘V]LWEJGU'J Uﬂigﬂu@’:}’]mﬂﬂ@lsﬁ]@ﬂaniﬂﬁ I@EJLﬁlI

e

PNMTasANUduiussenigusinaLasiinandusiludnvaensnagaduius (Relationship
Marketing) Fasluguuuureenisly IMC AnIesiiodoansnisnaiavalsUszinved dotiaaiioy

aseenuinaveuslag
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4. Y¥29n15708155eNINWsEINALATLUINILAEINY (International

Communication)

'
a o 14

dnsugIfaninnIsAsEnINtUseAkaz ARIN s MUALNAAAUE oa 15TV DU

)

Y A v

WUALAEINY IMC B8yl dud T nndneali i dunuinsdardulamsie IMC 1Junisdeansd
UsENauMIuNIsITAS09ilod a5 N9 InaIakaza1unsan U Ul uInIAetu s otdunisang
nagnswuunilefied (One Strategic Plan) Feanunsairluldlunmsnainseninssemels W n1s

[

lewaniiewdledaes dnisivuaguuuundnsdiet ussadae lald ddu 51A1 waemsindvuien

vl

willouriumilan dunwifnadvassanaslduunpnfeiufe miuanilumsviodddedeun
Y A

= vy v a s & v i a o 4 g v Y v q v Y
WUWOQSUQWGU@\?ﬂqﬂfﬂmqauqmﬂ'ﬂalﬂai Wusu LL@ﬂqimamerqa@ﬁqi ﬂ’]U’]V]I%@'H]G]@QUiUsLMLﬂM']gallﬂU

ngvneuaranvazEUIaAlulaznan

5. Yreddramansenunanisaeans (More Impact) 1ilesa1n IMC Wunsdeansiag
THaanateUsennieaunsaas1ennuuiaula waznaldiaNansenuN19N1saastannINIsLdde
~ A =~ ' P v a a a ~
Wigsdaien lnan1sdeansuuy IMC ssadamansenulmianiswdsuiuamiamginssuluniauini

Ay lvigonvIeAUAEIYY

= 1

1.5 Uageniianswasenisiaaniaiadladioa1sn1snain
1. guuundadaiuazanezaain wislundnioueiusinauasndndusionainnssy

1.1 wannuauslana (Consumer Product) s NAMAUYT AT uuleinan

v

Hu3kaA (Consumer Market) lneusinaazdendniadiluldaulnanseuilaaes Handaaiuilnae

Y

)=

fuulduldnslavanunfgamszduslaalidnuiuuinuazagnszdnnszany aumien1sidnis

daaSunisvie myssnduiusiaznisnelagliynnasesnunniuainu

1.2 Wandnignamnssy (Industrial Product) Ae waadadindivdivanefnnain
9n@11n338 (Industrial Market) Inefuslnaazdodusuniienisndndundn nsldinsesdiodoans
Heuldyaraunnfiganumeiniedienisduasunisuneiievideyaiunduidmunggnainnssuuas

nszquliinnsanduls Inedinisldnislavan wasnsusssduiusatvayunisdeans
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2. AUANYMEYaINEAININ (Product Features) fan1siansanTIALaEANYaENSTe

2.1 wAndusiifisadenyaegs desdnisiiudndalaguilandusegiuinli

1
v a

anaulage warseslinisansalvguilnalivunuanvaugdAy Jaasiinisldnsuelaendnauee

2.2 wanAuaNinIsTaURe Y WU dumasninde warduandSeuiisuie aaslonis

lawanuavUsynduiug Weasinissuiwasgniounguidiming
3. naqwa‘wé’nuazﬂaqws‘ﬁa (Push Strategy Versus Pull Strategy)

3.1 nagnswan (Push Strategy) azoduni1suielagliyanasiuiunisdaaunis
VIIFAUNANNTEVIBNUEY LB ITIAUNAS MBI UUIEYIENENAUNEATUNIINTBININTT

Fwheldeguilon

3.2 nagnsas (Pull Strategy) 3z denislavansuAunNIsduaIuNITVIEY 9g

Auslne WieliguslaainanudeenisauiuasdeduaannefAuna
4. YundUANNN3BUYNTD (Buyer-Readiness Stage)

4.1 A158319AUFIN NISIABA nsUsEeduRNusLazniIsduasunisviedu

iwseulaniivsgansnmlunisadsnnuidnlaunnniimslandnaee

4.2 nsafanudila mslavandussavsnmgdunisaiuanudila daunisly

PUNUVI8TUTEANTAINTDIAILN

4.3 msa¥eanuediy mslindnauneilidvisnarenisdndulaves@euinian

dun1shawa 181SNaTeIadun

4.4 15890 NslendnuldnsSwauinian wazn1sduasunisvielidnina

ERNGIM

4.5 msgedi nMsduasunsveiiunumlunisgslalvguilnafediuinan wagnis

N3EAUVDINTINITUYILTBNETNATIRN

5. IUABUYDINITTINNAAAE (The Stage of the Product Life Cycle)
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5.1 gunuzin (Introduction Stage) luduuuzinandunt aandaluiinaansdous

A A N o Y vaa cs o o & ! a
Lﬂi@waaamw%‘wﬂﬁqum Ao ﬂ']iI"QJT'}m’] AFUSEVIFUNUT LagNISEILEIUNITVE

4 a o (3 ¥

5.2 YuRseyiuln (Growth Stage) TuduilfuslaasuInudndasiuaidudnlasy

Y

Audonag195ansa nslavanuazUszynduiusasdsadnennuwnnd 9 bindndusiaindudig

wdatu Insiiuntnaungiveveenainesniuuarlinisdaaiunisue ienseiulvignadndula

A @ =2
YLIIVU

'
a Yo ¥

5.3 Fuiasgiulaaud (Maturity Stage) Tutuiindndasidunidnvesuilaag

Y A 11 o =

L7 uazdusfigudaduinn Fadinislinislavaniiegiioutassaineninuding

A1)

aduA1 (Brand

[y Y

Loyalty) vauzifeniuildnsduaiunisvieiiodedivguadu

5.4 Juane1 (Decline Stage) Tuduilsanvedudanasegnerinsiiilosaniiduan
Tndgnauny wiedurnaraiduvesdnaie dvareuIvvanailddnalunisdeansiiouiuugenils
n1slawakarn1sIeninaIuYIeazgnanat kie13lln1sldnsduasunisuiedins Wesnwignen

Ygauely

1.6 YUNBDUNISINILAUFDFEITNITAAN

(%
[

N1531UNUERATNINANTTURDUNASIEARITUNITINUNUNITAAIA Lagaunsauly
UszgndlgiunIsI1auNuLAT 03l ada15N13981AA199 LYW N1SIUBAN N1TERATUNITAAIN UTB

N1IFIAINN WA L‘ﬁuélju
1. aLﬂSﬂzﬁﬂwumLLaﬂama (An Analysis of Problems on Opportunities)

A N1357UTINTeyade1alaainnisidedsenauiunislduseaunisal waauun
Aeszsanrunisalifulgmuarlonanisnisdeans ludumeullanansaidmannisnainluiseens
1 SWOT Analysis anlalun1sdnvinnisitasigitgninazrlonianien1sdeanslagazitasieni g

nansznusionsdeansiengumunedundn

2. ﬁﬂ%Uﬂ’i’G\qﬂizaﬁﬁ (Determine the Objectives)

[

FgusvanavneniseansiduenneriunisuidaymluFosninne vieuad n155u3

q

v o

Wudy 8971A153031 Ao n1sdearsniseatabiaiuisaneliinsenvisludusiianesuluses

9

o

a3snAnUaImINaRie n1sAsTIARldvangauiunguiimnewasdusninisnssnedumee
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MILNUFRAINIIAI I fsEe s Tz euiUynmnanisnanaliiududimdundn ienszdu

Winquidmunefinanueeniuuazauladedumm

[

nUszadlunsdeasmInaalagyill Usznaude
1) @519a9u33n (Creating Awareness)
2) a¥1epudnladial (Creating Understanding)
3) LﬂgauﬁﬂUﬂaLLasmﬁui (Creating Changes in Attitudes and Perceptions)
4) LU?SuLLUaﬂwqaﬂiiu (Creating Changes in Behavior)
5) ﬂizéjﬂﬁﬁm?m%%a (Reinforcing Previous Decisions and Attitudes)
3. N151@9n3UaNS (Select the Target Audience)

nauidmanen1an1snain (Target Market) Ao NAuAUNNSIUIIGRAUALALHTAIY

[

foensdud Turaeisuans fie nquauidesnisdeasis@seraivuialugndt wiiu wieidnna

(XY [ =~

naudmugmansnainduedivtedninveuniesiedeasiientd TngussasAnienisnainias

sulszanalunisdeans wu dudvesaudmsunn dnquidmunefienn wigsuaisenanuied

AUnAsod win 15a3eu uarag aensumienuswn1siierdesiunisfuasesiuilan welmdila
Y a a 4

fetafvesdu uwin1gsnatlsuseanaiinna n15dendSuaIse19f eanmualikAvaIvs 0y luf

naugldianzunsdiu W giMdwegemseyldaumaiuiuunn

A1)

Tumsisungsuans fiausunisdomsiidudesinudeyaifertundnias uay
nauiivevesdudn 1wy lswandud (Manufacturer) lasunedudn (Sellen lasdadudn (Buyer)
Tasldaudn (User) lasiiiansnasonisdaduladouaznisfuivesiuilnanedudi (Customer’s
Perception) WonMNLNsMaUHUNITADTIoas I wmatvesesdnsadosdadaninauag

BIANT JOOYU Uaran1Uun1sRUNgIUeaiuaIANSeIY

NSMMUARUIIETaE e linsAmuaLAIBelledeaNsnNIsan AWM T AN kAZ N

Wnsdeanslivunzauiugsuasurazngy

4. nsidentATesliadaansn1snain (Select the Marketing Communication Mix)

v v 1

nsiaeniAIedilodeasnIsnaInvzTued fudnwareengussuasusazngy Jaym

nInseaIaiiatulazdnvuzdudinduduiuslaavseduigaainssy negnaunudes
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rfesinsanmugluiunisfinugauduaznseuvenseilodeasnisnainuaziln Jaweagy

16 (oAs Tings,2539)

4.1 nslawan
ouds : neliAnnsidnuandue wasuugihndndueignguithmnediuauunn
weeu : Wunmsdeansiinirefiiuluuazalddelunislawangs

4.2 nsdaEIuNIsYeY
uds : hwaduemhauladeliAamginssutos wietedusuaumn
eeau : nelmindymasmsusialunsdiansimuazn nnatvesdua

4.3 nsusEvFunRus
wuds : teaunmmniifuazaiemunindede
ooy : snlunmsussiiunauasiinatossensifingonye

4.4 NITNAIANNATY

uda : ansadnenguidmneanzngulad aldanetesuazaelunis

afuauduiusiadenautmneg
weeu : UstAvEnmtuegiuaruiugwesgudeyanguidiving
(Database) wagilenldansasdmsungudmanevunalvg
4.5 nmsvglaglindnauvg
WUde : wanzdmIuaudfiveligsAe (Business-to-Business) uaz
anunsaliteyadnuiuinnnieudunseduauseinisvesngudmunela
wgeu : AldaaroRasauimgingudmungla
4.6 UsIAU

WU Preasennulanaulitivaui waslideyaieiudiaua

Aeunnguilmungzinaulagoduen
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rgou : anunsaritenaudimneladuiuley

5. Lﬁannaqwéﬂmmi (Select the Message Strategy)

nsimuadtazvenezlslinguidmunensiuiedvduamisesdns udunaud
gnuavddgiian lunisidennagnsynansiindudwisneuanseiu (unsaniingudwisnevany
nax) @19l IEsAunnaeiuls iWesinnguilmingusasnquaziaudeanisildmiiouiuly
AUANINS §1UE A deuarnsAne lagdiansiazddinquudmingagdesiiauadwauelunis
= J [ v v [ = Y 4 £ = '
doans lngAmuaduiate (Theme) nanlunisdeansiveliauaiiedeaisnisnaiausiasUsziam

dolvinquidmunensiu

6. fvuasuuszanalunisdesns (Determine a Budget)

[ | =

JUUSELNTNANUAAABN5ERNLLAS DD ARE1SNISAANA MUNISATNUR

o

sulszanaenatuegiuingUszasavianisnain uleuigresuisvuazanmnisutsdudundn
7. mioi"u,ﬁumumunaqwé (Implementation the Strategy)
mssudunumunagnsazdesiuaduunulasnsaniuau laun

1) MMUAUASIIAZLDYNVBILHNLIUADESTIUSENBUMEUTELNNVBIERNLY JuLIan

YUIA WAZNTZUIUNITNANTUIU

2) fenudiulainessusenausnalunsdealsarunsasiunislanazinisuaumane
nihnlilnyaraiieIves

va o v

3) AIUANKTINEITRILAEAANTTUANNY IdinsaiunsignaeslunsufiRaasi

Y

niiean (Lead Time) TunsadiufanssunsgmeiiisldliiAndymlasdetaudainnisinemu
8. m3Usziliuna (Evaluate the Results)

WaaINMIALTLIUAINRIUNITEOaSUEY SuTuspalinisUszliunainaunsaussg

Toguszadvioll ialudeyauazuiludounnsedunisdeasaiely
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a 1

13801 Transmission Approach asydAyvesuulIAniussnisaeansidunssuiunisinaoudioans
Taya ANUAR AUl nindaluddnainds Tudaausn nsdeansgninauslugvesnsdeans

a . . ' a o = o w ) =
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(%
= = A

YauzigiumnanedinIsseussullomasey e msldnwgnasamuivauiveligilafia

)

ANNARBEAN UazETlaziinAuLandeunuTuagiuaus 915ual Ussaunisel uavAlouves

o 1Y ° & o « = . .
HW\?@?U LUUNADIULTUNTEDANTLUUNILAEN (One—vvay Communication)

WUUTNABINITHBEI5V9E5a0 A A1ELIEad (Harold D.Laswell Model)
g1l5ad  a1anad (Harold D. Laswell) tin3genansldadranuudiansmsdoastulud aa.
1948 \Jurrszminasasiulanaseil 2 lns@nwiierdunislddoiionislavanwuiievessguia

DLUINTIAANFLANE1IINTIATIERNTLVIUN ST AT AAITAIAIRINAT (Lasswell, 1960, p.

117)

A3 (Who) e Q’ﬁ’mumazmuamLﬁamsdna’ﬁ

yezls (Says what) fo Boweidevnassiidseenty

rudela (In which Channel) Al fnanwi3edefidsinansgnasiuluggiu

fulas (To whom) fie 5Uans

Aanaaesls (With What Effect) fio deilintusuidunaunannisdeasidudvdnaveanis
doans

LUUTIRBIN1SARA1TYRANAIAE (The Lasswell Model) e5unefianssuiun1saeansigeasans

a A

a A aNa Yo v & Y ° N DA 5 &,
NLQ@U’]‘UWQ@EJ'N‘V]“\]%&IEJWﬁWﬁLVU@Qi‘Ua"IﬁLﬁ@J@@QLclﬁu‘l@"ﬂ’mLLUUQW@@QWLL%W\TIWLVU@Q Na” A5iUU

AUGNANVINTLUIUNTHBATHUULEURSILRE W IEdsansiavniwamilegSuans danmi 2.2

Who Says what In which channel To whom With what effect

\ 4
A 4
\ 4
A 4

Gk noorls lngTBnsuazyemnisln ludslas menaozls

AN 2.2 WUUINABINTERANSVR9aNEaa (The Lasswell Model)

fian: Lasswell, 1960, p. 117
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NAMA 2.2 WUUTaeINIsAeansresaaIas Nesitnsyuiunsdeaailudmgingsy

A fdsansazdaslsingimieldmuegluvusivinsdearsuazilomanszvesy1iansindseenly
Y ° e a a . . °

wfplyaving wuudaesiilunsdeaisuuuniaiien (One-way Communication) WUUTEBINTS

doansvesananangninngiansalinlusuudiaessfieduienszuiunisdeaisedsieiulungy

3399 udINTEUINNTHRAsEAMNFUToRIINNITRE R TN NETIN Jdsa sdsr e stUad Suans

aaa

lngnugamunsaeasiuuniauule wasiianaainnisaeansiue) deatunililagluuduiisen

e Y

nounauvesuanTImelvielinela Wwevseluwe Anusiiievinvedosinanuanusuaingdeans
F99n15 WuAeINIslavIURansaluutladdledmds Wudy msiznsdearsianevialudadl

J9d8du 9 Nnvuluraeyiinisdeansaieg Wy anndwinden Inyaanevieingussasdlunis

v o % a

doans wavdodAgyngufdvintadedidyladenidunssuiunisdeasiume naasyaundunse

aaa LY [y

UfATemeundu (feedbacklunsdivesufjizendoundu (Feedback) wieunauiiieninaazyiou

[y = aaa (Y] dy & 1 [~ I3 ~ a o w a [ [
NAUNIDUNNTBINDUNAUU am’nﬂuamﬂizﬂawuwmmyﬂumzmumiaami la19zdunns

(%
a

doansszninayama nsdeasnauian-ngulvg vsenmsdeansuiawy mszUfisenasvieunduilay

[ '
oA 1 U = = = a 1

JuiuslatamaresnisdeanslunsazaseingsvasiiauidninAnegelsdoasiilasuiy us
LWIARveIAIAnaRdIHaiaN1TANYINIAUNsARasluldn1TiiATEiasdUsznaulunszuIung

= |
doanslugasioun

LLUUﬁiqaa\‘lﬂqia‘I@ﬁTﬁﬂa\‘iLﬂ%ﬁ LA Luaﬁa (David K. Berlo Model) e'L‘J A.A.1960

win 1A Wwasla (David K. Berlo) ‘fiﬂﬁmsn‘d'%qmpLaﬂmqmsﬁamsﬁul,lﬁﬂsuaq University of lllinois
Urbrana Champange @ aflugn@wiiues Jarues usasl (Wilbur Schramm) wesla (Berlo 81addlu yay
\am Anfan, 2548, i1 81) na13In woeslalddoussnde The process of Communication Tud
a.f1. 1960 Tagldagunszuaunsdeasvesnilesduseneunsieanses 6 Usznis laun

1. H@IdNS/wWita9dns (communication source)

el e

\WNS9a (encoder)

X
. @19/1Um1U13@15 (message)

2
3
a. Fo/403m19a15 (channel)
5. §nensiid (decoder)

6

. ﬁ%ﬂﬁ?i (communication receiver)

{ R 1

wesla lesuneiiuindy davensaunsadufidnsiadaluuaeafeiulaiseniddeans

o
Y

(source) uazh Suansansadulnonsiad wduyaraiferiuldienind Suans (receiver) Aatiy

Y

(3 o w d‘ a ¥ 3 v A
@Qﬂﬂi%ﬂﬁ]‘UﬁqﬂinU@\ﬁﬂi%U’JUﬂ’ﬁﬁ@ﬁ’ﬁ@WNLLU’JV’]WUENLUQﬁﬁUi%ﬂ@‘Uﬂ?ﬂ 4 93AUTTNOUNANAD
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1. Ao (source) Wurifimuanunsndsita (Encode) ovnimansldfinnudogneily
foyatiazdianinsaususeiuliivmnzanaenndesiugiy

2. @3 (message) WWuilam drydnwal uayIsn1vas

3. Ao (channel) WutosmsmsAeansvasifufeyszamduiamesanens 5 dau Tdud
3.1 msvdiu 3.2 M13léBu 3.3 maduia 3.4 nsléndu wars.5 n1shusa

vaa

4. {5uans (receiver) \ugfifienuannsalunisaensia (Decode) ansnisuunldogagnsios

Y
(Yo o a
LY

wuUanIvanuasla WunsdnAunlutovas SMER LaAIRININg 2.3

fidaans GRE BEN4 HSUEAS
SOURCE MESSAGE CHAMNMNAL RECEIVER

SNV (R

[N

inuelunisf@oans | | asuysenen Tassadg dnweluniséeans
communication elements structure ASLu seeing communication
skills skills
C
NG O W Werunf
. A1sbaBu hearing )
attitude [ attitude
T C
= o o ] A
LR E o nI1sdUEAE touching @
knowledge ™ D knowledge
T E )
SEUUEIAL Wiewn 59z A15léndu smelling sEuUHIn
social system ATSIAATT social systemn
TaugTTn I A1TANTA testing Tausssu
social systemn social system

A 2.3 wuushaesnsAoansuonsia 1A lwodla (The Berlo Model / The SMCR Model)

#ian: Berlo, 1960 $nafidlu yaude madan, 2508 nii 82

INANT 2.3 LUUIIABINITHDAITVBWUDS A BSUNUUSEANT NI NUBINTSEDETLIIINNS
doansazUszauanudisaiieslaiuegivedusznauic 4 esdusznaunail (Berlo, 1960, pp. 40-

72)

1. {9815 (source) Ao {7 a1eMoAnTod By aY1I@1T duldun AuAA AUTEN

Usgaunsal vieuaf a4 sentuidudyain dydnval lnensidnsia (encoder) J9ifdsansagyiinis

[

44' ya a a & v 1% wa o &
a@aqilﬂuﬂigamﬁﬂqwuum@flﬂigﬂ@‘U@nﬂﬂmaﬂumﬂﬂu
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1.1 vinwelunns@aans (communication skills) dulawn inweluni15answa Aenisidey
LarNITIA inwEN1500nTHa Ao MseuLarnTile wasinwelunishnuayldivewa

1.2 vimunf (attitudes) arudaiiu anufivilaldudesvesypna wisimnnisel Ny
lugnginssulunisieansvesynna viruaivesgdensuueendu 3 Ussin fe Virunfdonuiad
(attitude toward receiver)

1.3 A3u3 (knowledge) MIMU3 V0 dea15l LT 090N T UIUNTHOANTT 98 dHAsD

] d' = 1 FZ d‘ d‘ yd‘ @ %

AN WenfedtEs Anusluiseaesde wagnisidde Wusu

1.4 szuudiau (social system) A Smﬁwaﬁuaaé’muﬁLﬁuﬁaﬁmuﬂgﬂLLUU%’%miﬁams
wazngRnssun1sdeasvesauludiny

1.5 T9U555Y (culture) AB IUUSTTUREY UsEwal ANULTe Yo9auludenn Tnusssu
[ I~ Y] o & dgl’ 1 d' 1 = o o a aa
Fudusimvuslunisidendenmynalsiasddly swluiamsmvuagdeuunsaiudinves
UYwEANeIY

2. 813 (message) Ap HANGANATUIINAUIANTNAR LHUMANT AUABINITVDILAIANS

lumsdeansnusngluslvesiauniw/etauntw Jaesduseneudidadiail

2.1 sWaans (message codes) Ao d@auiianignuedansdangudyanualununisii
AIUMLNYEFIR) LU AR Mu WU UMM A38IMNINNG F959aans Usenaumesanusenau 2
1 = 1 A 1 v 1 U 1 ‘NI =l v
@1 Ae d@unsn Ae @uuszneu (elements) laun @y witywuy @ufiaes Ae laseasne (structure)
Town nsunerdulsznevinTIdudmndanuvineg wu dndyouy @) inswduase () nanewdu
o 1 @ %
A131 1 LWURU

2.2 {evuasEns (content) Ae VRN BIsINIENENnANAR vimeR TagUstaeAves
Hasens AldFermmneluafSuans Ussneumedmusenou 2 @ Ao diusenau (elements) toun
UsELA U199 718 oensullaue diudides Ae laseasa(structure) Taun A15UUTEIAUAT9TDY
dudszneuiniseuisedlvignaasumantiensal

2.3 N133Aa10UETT (message treatment) Ag N3N Edsasaadulaionuaziou
= o w ) & ' A a ¢ Aaa ) v a o w & ' av o
ISU9AAUVDITHALALLLDNNENS WU NTNFRAUNALIITNISIANTN kaziSesasuvadiianivalsity
willouiu agfulouigvesmtidefiuitug n15dndinuas desddsenau 2 dw Ae dwdsznay
(elements) 1o F5lunsthiaue lumsdaguuuy dwmaesie lasweia (structure) lad nsdaguiuuy
TWeenadesiumalirisnisiiaue elidenrqesiunTABINIsuaeEsuans

3. 4914 (channel) Ag Minanildlunisdwmsenignendansangdansundad Suans

wesla Weiiuywdanunsalduszamdudans 5 lunisds uazaenentayariians laun nsiiu
(seeing) N15tA8U (hearing) N13dNNE (touching) N15LANAU (smelling) Wagn15auTa (testing) 49

souuesla lagUteswmenisdeasineudieaniu 3 dnvusdl
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ad A

3.1 nsdnsiansaensia wu n1sldasye 3Bdeu n1sita n1senu Wudu
3.2 gesasiluninefiussgumaisiuniedaiiuians wu wn3esfudadinglnsiaid
v A a 3 @ ¥
RUIFDNUN NF5¥ANY LUURU
3.3 Yesansiduninzvesdeiiviansly wieussgly wu oania Adunas Adudes
Uszamdudana 5 1Judu
4. §3uans (receiver) fia {sutoyatmans vsegamuneUaen1ivesasiidsfonis

(% =)

alufs BegfSuansasiivseavnmlumssuansunnvisetesTuegiunnaudine 5 Ussms wudeiu

9

L2 \D'S

deme vinwglun1sdeans (communication skill) viruad (attitudes) A313 (knowledge) sEuUAIA

@32

(social system) LagInusIsu (culture)

unasy

= = N a0 oA v 'Y ) ' v Yo
AUPGRRGRE LUuﬂESU’Jumiﬁaa’liwmaL“LJENIGIGlEJUﬂﬁUliJﬂ@UM‘JzWAN;ﬂaﬂa’liLLazg\lﬁumi

naeaLia Lilynsusursendudan Wifinmgals fasanserananedudiuans wazdsuasnaneu

Y

dsanslunanfeniuld nisdearslidnusesdiaeamienatsau nsdnegluladieaniuindunis

A
Y
AoanswwuiungAnssunisdeans Wunannanvaznsdmneinisly wazaeuenlpevaenasuiu
Hadz e Ul kAN aNNINGANTTUMUNTEUIUNITADASVDINEIANT wazETUans anudAguens
= = A a & a N 1% = o = o o

doans Wunsyuiumsiiinuvesrumnay asinnuneitesluiurradunaniuisdiruiusiasau

Nendatey lidnewinddle dusstendemsieasilueseletialiussagausvasd
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n13dea1INIsAANIANUNgANIIUEUIINA
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Tumsfeasmanaatiu agsmneddgiiiessudsvendnasuargdlaliiAnniseeusy
warURiRnutman iy uazn1sfiaglfgasmnedinandugninanuaumd uenainiinnig
pamazdesdinnuiiisadunisesnuuuinans madenddeas uaztemnensdeansiivnga

Y ooal a ¥

auflanamuudy dnniseandadnduassesdinuineatunginssuvesysuansvseduilnadneae

Y

'
o A

wszduslaadudmnendnddgyvesnisdeans nagnsnisdearsnisnainvglinaningvinnis
doanshidanuimnudilaifeatunginssuvesiuilan na1iin wodAnssuduilaadunszuiuns

=] a U Aa

%30 WeAnssuNs Andula n1ste mslduaznisuseliunanisldduavseuinisvesyana Feasdl

1
LY ! A a

Anuddnyientsteduduazuinsidlulagiuareunands thnnsmanagaynidndlénandis
nginssuguslne Tmginssuvesuslnadumsdum mste nisldnu Ussdiuna msldaudiuas
U3Ms inndnazaansaneuaueson LA snsvesnuLedldlag Amstrong et al, (2006) 161
RRAlald LﬁmlﬁmwwqﬁﬂﬁmmQ’U%IﬂﬂtﬂquaﬂsmﬁLﬁmmﬂﬁa%’aﬁhq 9 Wy Ua9gn1ainusssy
ade daw Yadudiuyana uazdadoduinineriidusiuanginssuduilnrveus avynna
way elidlafmgfnssuduslnaifiatu uasiiauenisinsgingnssuduslaadunisdum

P399AMUTN NN UAN WAL AINUADINT

a = d' o/ = Y a
3.1 LLU’JﬂﬂLLﬁ%VIQ‘l&‘QLﬂﬂ’JﬂUWQﬂﬂiiﬁJﬁd‘Uﬂﬂﬂ

a aa a Yy o a v a L Y [N
LL‘U’J@@LLaSVlﬁ]‘H{]VlLﬂEJ'JGUENﬂ‘UWf]G]ﬂiim%lUiIﬂﬂIu%uﬂigﬂ@UﬂfJU ﬂ']"lllﬂm']ﬂﬂdUﬁIﬂﬂ

(Consumer) AMUMINENGANTIURUSINA (Consumer Behavior) kagvguijieitassialuiifie
3.1 anamangguilag

3.1.1 viruzveadniAsugmans: guslam vuneds yanasie ilanuaunsatuns

%o (Ability to buy) (fiyad fivsira, 2534: 186-188)

3.1.2 viruzvosinnisnann: Juilne vuneds gadanudulalunisteduavie

U315 (Willingness to buy) (USey dndmuum, 2544: 54)
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PnAENEEUInafana 1 919dy Jaenvagdidunmsilan “duilaa” wuned

yq'q o U a d’lj a % a
Ansigualunisinduladeduiuazuinig

3.2 anuvsnengAnssuguilag

sedy dufaed (2540) a7 neAnssuuilae Wudiuiineatesiunisfnw

= 1 < [ a o A a v

a v ) ° [y & aa o v a
Uslna ennendesdamdsindudmsuanududliluginusedniu Asduruazuinis a1nseuy

@2

\AsEgRINIneUaUDIANABINTSTesaY Tunanfeatufanssuniaiiun1snain (Marketing) iy

dhudfgnneiteasiunsnouausimufeInsuenyudludny

wgAnssuguslaa Wuisesiiiieadesiunisujiivsensuantoanvosuywdianiz
1599 NAgrfunsEUIuNsVIyanandnaulagedumuazusnis n1sandulasina1iasusenaunie
Aanssueg anslawasnanendndudwiunisdndula uagnginssuduslaaaziiunistoves

[

Fegwernlulduilnaes NMstevefuilaaiountunzdon I iena UaLeIAINABINITHILGT

N13ATEVIIRNNG MALITDIAUNISTEDNTD NITITAUAILAZUINIT tABlinTzuIung
anduly Wuiinun iienevauenufeInIsvenseintlasuauianela” daliu nsfn
Auduiusvaangfnssuguilaadunszuiunisdndulade Fadudnuunfefidrdgydnuuifanisly

ANSAMIUNITIVUATIN

3.3 npeinganunganssuguslan

[
In) 4

A A o § v 1% = a a s £ ° v
L‘WE]‘Vl%WﬂMaWﬁOLﬂJﬂﬁ]qumﬂiiumi“lﬁa%amuﬂﬂﬂlm(ﬂmsﬂu ﬁ]ﬂmi‘l/l’lmmwﬂﬁl

kY

v

= a DN = S a a | b Ay iAo w
Foeu39391 wagngAnsIugulna Tuisesusegdlatu ddndningwanevinlalimguil usndfey
waziluiisansuiuuinde naufusegelaveanalad Feld@nwfsszianaiiudeanisnieg veq
& Y a a ! Y ! < ¢ o [y £4 1
ypranidunsagelalviifanginssudieg eanun wsegslanduindudsylovddmsunisaainlawn
afuTureInIINfeInIs (Hierarchy of Needs) vasusazau wsieanuseansanariludegalali

AANgANTIN dRens Eueta (2550)

Tudiurenisnaintiy wssgslaiiinnseaialinnuauladufivivie usegdalunisde
AuAn (Buying Motive) n1sAnwiTeusegalalunstedudrvesiuslna 81ai5ua1nAa1uiivinly
[YPN =% a4 & a v a ) = da X @ o o W § VY o
Auslnpadendedufmuaruinises iy Ameufie inszkssdlaniinduduisgdamiuliguilon

LAlanINgANTINEDNUIDEN9Y
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WoANTINVOIAULTUAUIINULTIRND AatlnnsAnwiseanginssulunistevesduslnandse

] 4

gaeamnuisyamadtaniausinse ulunisdeduivesduslnadenay Unnisnaialadiwun

q

Y

usegalalunstediddaylisiedl (Ryad fivsda, 2534: 179-182)

o

(% (3

1. wssgslanifinansndnsiae (Product Buying Motives) \Juussgalafiiniuduslna
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79LADIYDAUAINI DUS NN DAUDIAIUADINITUDINUY LAILLDINNFUAILAZUSNTNVLUNUAUD

' [ ¥
a4 o A a v I o0 v vV

ANUFBINSULTIINN wazRuasihudeduimailandn duslnadadntusesdnduladedudiagng

Inegramilamuigaegunateiidleg
2. w3vpslaiifinangua (Rational Buying Motives) 1duusegsluiliinainnisfinnsas
vosFontianantouIi ludwedumviinuy loun
2.1 Aanuusenda lunvungis sendalunisteuaznisly

2.2 UsgAnSamuazaussoninlunisld nuneds guaudflnenaluvendnsdo
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Y a A
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Y v [ wvaa = a [
2.5 anuagainlunsld duluguaud@dnussnmanisveamdndusilunisnevauss

AUFBINsTeUiLae Wi viaulaldsadgUunsemdens Indlaie [Wusu

3. ws9galan iAnaine1sual (Emotional Buying Motives) k533 9197 ua na wlv

i’dy vV a dy a v §al ] &, J Y ! dy
AvesnaulageduiunnesuaiiivaeUsens ansaudssanidulszinmeingg ladssieluil

3.1 Mseegauteiiy Wungfnssulsennuisiiietuludiveaduilnauiese
\ 2 aa oA Y o a & & ! < &
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4. usegalaniinannnisaudiuiiuen (Patronage Buying Motives) NM37R@0ReINTg &

Y

duAannsuiladudmialegrnziulainluusgeleegimile oadumszmesseluil
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3.5 AnwLYasde (Buyer’s Characteristics)
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