e LR NSNRUIRNSIAUANTINLALUTTAA U TINVBINGUATOUI LN
INAUIMIRYEAN
YorI3Y guas dve

Y o

wnsenl uwys
W

= Ca =

QUIY WINUATEN

g150UL AID1NLR
AE/MUIBINU ANEINYINTITIANIT
UMNINEaY UNINYAYIVA U A
Yeuuseunad 2565

(Y] 1
UNANYd

AL ATngUszasrionmuInTIFUATIULAL YT TINVRINAULAS UL

9

wudnau Yimineran Snwaziluanuidewasimun F9ldi8nsnuniusudeyalenis

aunuingy n1sUURMsTu waznislduuuasunu (Questionnaire) nngulaning

[

398 Feleun Usesuuazsesliesiuued 4 §3RguvunguIAIeiIswenundna Ui ia

pra Jlsivgiunuiuunsdudwazussydusindadusiguoy saudgnidadugi

[ 7
a o ¢ v v A

Aetonarlindnfurinudnau faldoyaiildnnnsauunduuazmsufoanisiau o
gniludasied duasien Wiguiigu wasllgunssauundannua diudoyainn
wuvaeuany Uszananalagldlusunsuaiadifesy evinnnsmeiamd uazardesay
nanidedudsd 1) mafmuenauiiurenguiaiedismenuudnain fmineyan
I%ensnAuf1sin “SAN-JAYALA” Favneda anusaudle $aula veanduiaietemem
Inaudminezal lunsenseduiauinanssundndasimenuindnaiudmine sl
Wsfvthunndety  Tnefidydnvainsauisufunnileiidnaiy wleufuidnes
SAN-JALYALA wagvsnetavlnsdmsiusinginuaanm Inudfidenldldunaunuazdiden
Tneduas Aofieile daudiden foasierudusssurfniedvonnerun Tinanufs

' o [ 4 a Y 1 J A 1 [

welavesgnAniinedydnvalnsidumiunguasetiginenuiudnaudminggal nui

v 9

Y o P v v ¢ a v a d' a & v
Qﬂﬂ']iJﬂ'ﬁqQJWQW@I"ULLUUamaﬂUm@iqﬁU?‘niau°'] bLUUN 3 lﬂﬂ‘Vl?j@ AnLduUsaeay 51.25

2) MINAUIUTTNUNTINVBINGUATOUBENUININEI W Tandnezan Ingdanimunloun

(%
I a

QURLAY NABINTEATY QansEAIwiia Taufle afnines wazuia (Tag) diunagns



UsTiael WumnuAuaUszndn lnadenldussydunildundemiogenseaviiuiniaill
ety nusiunAnafnnoswusus SAN-JARYALA Bnanaedussyimeiaiunse
Juldninaesldudndudiuaznaesiagiionisindandnduaivielusvdd druafninesi

anunsaliuszlonilaialaninndosussqiadiuazdmiinasanas saufwia(Tag) faunse

a o

Iduselevdlavainuany agnfnindadue ldlugeiuil suuddiafgensezaiuin Lile

q

A319M1TTUIUALETIAMAMUTUR SAN-JAI-YALA

AIEARY : ATIAUATIN VST NRULASEIMENUININAIY JINTRLeal



Research Title: The Development of Co-Branding and Co-Packaging
of Pandan Weave Network, Yala Province.
Researchers: Apsorn E-sor
Nantharat Namburi
Usanee Promsriya

Yarona Sriaremhad

Faculty: Management Sciences
University: Yala Rajabhat University
Year: 2022

ABSTRACT

The objective of this research was to develop co-branding and co-packaging
of pandan weave network of Yala province. The study was carried out in Research &
Study design. Data collection was performed via focus group discussion,
development operation, and questionnaires replied by target group including
chairman and vice chairman of 4 community businesses of Yala province pandan
weave network, specialists on community product branding and packaging, and
customers who had purchased and used pandan weave products. The data derived
from group discussion and development operation were analyzed, synthesized,
compared, and composed in rational descriptive writing, while those data from
questionnaires were processed by statistical package program to determine
frequencies and percentages. Results of the research indicated as follows.
1) Development of co-branding of pandan weave network, Yala province: the
co-branding derived was “SAN-JAI-YALA” meaning collaboration and confederacy of
Yala pandan weave network to improve handcraft development of pandan weave
products of Yala province for more progress forward. Symbolic image of the co-brand
was hearts weaved together with “SAN-JAI-YALA” alphabets and telephone number
appeared underneath. Tones of color applied were red and green - red implied

hearts while green implied naturalness or the green of pandan. Customer satisfaction



on co-brand symbolic image of pandan weave network, Yala province, indicated that
symbolic image design number 3 was most satisfied, averaged at, 51.25%. 2)
Development of co-packaging of pandan weave network, Yala province: the subjects
to develop were glass cloth bag, paper box, handle paper bag, including sticker and
tag. The packing strategy focused on worthiness and economy. Packaging was
specified to be a box or brown paper bag found in general market, only affixed on
with sticker brand SAN-JAI-YALA, and that, the package could be used whether as a
product container or a parcel box for postal delivery. As for sticker, it could be used
as package seal and addressing, whereas, tag was available in many ways such as
attaching to the product, putting into glass cloth bag, or affixing on handle paper bag,
so as to create recognition and value to the SAN-JAI-YALA brand.
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